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McCANN-ERICKSON/Hb0-UOPK

Pobept JlynTu 1 [xo3ed TaHH3M (Resolution: 4 Architecture) cozganu npoeKT ocdmcHoro
3@aHWUA, KOTOpOEe J0MKHO CTaTb PEKNaMOW A/1A ero Bnajenblia — PeKIaMHOro areHTCTBa
Robert Luntz and Joseph Tanney (Resolution: 4 Architecture) have designed an office build-
ing which should become an advertisement for its owners — an advertising agency

TekcT AHHbl CTapocTuHoM ¢hoTo NpefocTaBneHsl apxurekTopamu / text by Anna Starostina photos kindly supplied by the architects




MHoxecTBO HebonbLWMX OIMCOB, pasGpocanibx 11O Bee

Manxarreny, — abcomoTHo HeapdekTHRHAA OpraHusals GusHeca.

Ocosnas ato, pyKoBoAcTBO pekaamuoro arenterea McCann-Erickson
PELIHIIO, YTO Ul HaAbHEHIIER YCrenHo paboThl MM POCTO Heobxo-
IMMO KOHCOMTHIHPOBATH CBOM MO pas/ie/ieHHs, M 3aKasa/lo apXuTeK-
rypromy Giopo Resolution: 4 Architecture npoekr trra-ksapTupsi.
O Macirrabax KOHLENTAa FTOBOPUT YiKe NpeinoiaraeMas 1iomasis
18-aTaxuoi bamnn. Ona cocraBut uyTh Menee 42 000 KB. M. ABTOpPDI
npoekta Pobepr JIynrn u [Iikosed TanHS11 pelniim epeocMbICnTh
TPAAMLHOHHBIH B3I Ha MHOTOYPOBHEBOE O(DHCHOE [IPOCTPAHCTRO.
ApXHTEKTYpa npuasaHa 61

1a cpasy Ka3aTh COTPYIHHKAM H KJIMCH-

raM O BHYTPEHHEM YCTPOMCTBE KOMITAHHH H €€ TeXHOMOI HHeCKHX
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they needed to conse
vartments and commissione
Resolution: 4 Architecture to ¢
The scale of the pr
floor area of the ¢

12,000 sqm. Robert |
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to rethink the traditional approach to a multilevel

The architecture of the new office ne

to employ
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Moka mMbl MOXeMm cy-
AWTb ToNbKo no 3D-
NPoOeKLMaM, HO gaxe
celvac o4eBUaHO, 4TO
3neck MHoro ceobop-
HOro NpoOCTpaHcTBa

We have only the 3D
projections to go by,
but now it is evident
that the building will
have an abundance
of open-plan space




MOKHOCTSIX, KAK PEK/IaMHOIO areHT ABTOPBI MCXOIMIH U3 TO-
1o, 4To Mobas 1ono6Has opranusaia (K ¢I0BY CKasaTh, 3T0 He nep-
BBII MX [POEKT NOZOGHOIO poa) HMeeT YeThIpe ¢’ poobpasyio-
S HH(POPMALIHH, CTPATErHIeCKOro IIaHUPOBAHNUA,
KpeaTtusa H GyXraiarepHu. ApXHTEKTOPbI HOMBITA/THCE 0DECe HTh Onl-
THMaIbHOE BaaumoneficrBue Mexny Humu. [Tonanaa va moGoi atax,
Bbl OKa3bIBAETECH B 30HE Pelleniy, 1aJiee PacloIaraloTcs 30Hbl KO-
MaHIHOM padoThl W My/ILTHMeNUIHBIE Heperosopuble. [locnennne
pasMelleHbl TAKHM 00PasoM, 4TO IIPOCTPAHCTBA MEKIY HHMH CTaHO-
BATCA HeGOILITHMH OOLIECTBEHHBIMH «ILIOMIANIMMU», Bee atn yus
paspeneHbl OOIbIIHMH PASIBHKHBIMU CTEK/IAHHBIMH JIBEPAMH, 4TO

1103Bo/seT THOKO HCHO/IL3OBATh PoCTPaHCcTBO. Kpome Toro, npenyc-

) 19500

internal structure and its technological capabilities
as an ad agency gn's starting-point was t
hat all organizations of this type have four structur-
al subsections dealing with information, strateg
planning, creativity, and accounting. The architects
have tried to provide for optimal interaction
between the departments. Arriving on any floor,
you will find yourself in a reception area which

es onto zones for teamwork and multimedia con-
ference rooms. The latter are situated in such a way
that the spaces between them serve as small public
parated by

'squares’. All these spaces a rge shid-

MpepcTaBuTh, Kak

we 6yneT BuIrnAQeTs
3TOT OhUC, MOMOXET
uHdopmaums 0 mare-
puanax. MoTtonok:
BEPMUKYNNT, FUNCO-
kapToH. Mon: 6eToH,
KOBPONWH, AepesBo.
CTeHbl: rTMNCOKapTOH,
TUKOBblIe naHenw. Pa-
Bo4ue 30HbI: haHepa,
YepHbIA NamMuHar.
NecTHuub!: cTane




MOTPE€HDbI CHICIHAILHBIE 30HBI, obecreuuBalolIne CBA3b MEMKIY OTaxKa-
MH, TPHHAVICKALIUMH Pa3sHbIM OT/IE/IaM. Onu TaKxe MOTYT HCIIO/b-
30BaThCA B Ka4e€CTBE MeCTa LI I'lp(.‘;lL‘Il'l‘a]Il.Hl‘T H/TH CITOHTAHHbLIX MEpPO-
I[}H!HTHI“! Pa3/THMHOTIO pojia. [To MHeHHIO APXHTEKTOPOB, TaAKaA IVTAHH~-
POBKa 3iaHH#A ABNACTCA MPOCTPAHCTECHHBIM OTPAKEHHEM CTPYKTYPhI
CaMO¥ KOMITaHHH, [PHYEM 3TO NPOCICKHBAETCA KaK Ha YPOBHE O/IHO-
TO KOHKPETHOI'O 3TaxKa, TaK M 110 BEPTHKAIH Garmum. M Bca aTa c1omk-
HafA CTPYKTYpa B KOHETHOM HTOTE « BHUIMBACTCH» Ha d‘mcan. Tak uro,
KOTIa sjaaHue ())"il("l' IMMOCTPOECHO, OHO CTAHET [UIA areHTCTBa L')(])(J)C!\"I'HI!‘
HbIM HHCTPYMCHTOM MapKETHHIA, CBUCUL:J[J‘JJIII-I)\{ PEKIAMHBIM Masi-
KOM B COBPEMCHHOM Gypﬂﬂlll(‘M MEranoamce. Hy 4TO K, OCTaNach Ca-
Mas MajIoCTb — NPETBOPHTH HHTCPECHDIC MOEH B JKH3Hb.

TeHAEHUMA_pPeKNaMHble areHTCTBa
trend_advertising agencies
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Po6Geprt JlyHTy,
apxvTekTop, Resolu-
tion: 4 Architecture

Robert Luntz,

MPOJABEL X NOKYNATENb

Ochuc peknamHOro areHTCTBa JONMKEH Noa4ep-
KWBaTb TBOPYECKYH 3HEPTUI0 PaBoTAIOWNX B
HEM NNHHOCTEN, OH NPU3HAH CIYXUTL HOHOM,
NOMOraIoLLWUM B UX PEMECE, A0/KEH NPEAo-
CTaBUTL YCMOBUA ANA 3CHEPEKTUBHOMD B3aUMO-
JiencteuA. Peknama — auanor npogasua 1 no-
Kynatens, rae 3agada npogasua — cosgatb y
MNOKyRarens 4yscTeo NU4YHON 3aMHTEPECOBaHHO-
CTW B Npofiasaemom npoaykte. Ana McCann-
Erickson odomc cran mHCTpyMeHTOM thopmupo-
BAHWA 3TOM 3aMHTEPECOBAHHOCTMU U COOTBETCT-
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BEHHO YCNeLHOW «peknamoi» ux 6usHecy.

SELLER AND BUYER The "l“fft,‘_ of an ad

instrument for

ing glass doors, so space can be used flexibly. There
are special areas that link storeys belonging to dif-
ferent departments. These can also be used as ven-
ues for presentations or any spontaneous events.
['his layout is a spatial reflection of the structure
of the company itself — as will be evident both on
each individual floor and on different floors. And
this entire complex structure will 'spill’ out onto the
facade. So, the building will be an effective market-
ing instrument for the agency, a kind of ad beacon
in the bubbling modern megalopolis. Now all that

remains is merely to put these ideas into action.
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The information about
the materials used
here will help us to
images how the office
will look like. Ceiling:
vermiculite, painted
gypsum board. Floor:
concrete, carpet,
wood. Walls: gypsum
board, teak slats.
Cabinetry: birch ply-
wood, black laminate.
Stairs: carbon steel
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